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Final Revised: December 11, 2024 these factors contribute to decision-making and business development. Method: A
Accepted: January 18, 2025 quantitative approach is applied to examine the relationships among variables
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E-Commerce indicate that e-commerce significantly enhances entrepreneurial interest by simplifying
Accounting information system business transactions and expanding market access. Accounting information systems

provide relevant, reliable, and easily understood financial information that supports
strategic decision-making, while sufficient business capital strengthens entrepreneurs’
ability to initiate and sustain ventures. Limited access to capital, however, remains a
key barrier that often discourages potential entrepreneurs from pursuing business
opportunities. Novelty: This study integrates technological, informational, and
financial perspectives to explain entrepreneurial interest, offering new insights into how
digital commerce and accounting systems jointly stimulate entrepreneurship in the
modern economic landscape.

Availability of capital
Self efficacy

INTRODUCTION

Technological advancements have simplified human life, from consulting a doctor
to booking travel tickets to conducting business. Entrepreneurship is an activity that
utilizes resources owned by individuals or organizations with the goal of increasing their
value, leading to sustainable economic growth. Entrepreneurs must be prepared to face
challenges and risks to achieve their desired results. If entrepreneurs fail to compete and
keep up with developments, they will struggle to survive and grow their businesses.
Therefore, entrepreneurs are encouraged to be more innovative in using information
technology as a tool to run their business. Technological advances from time to time,
especially in the business world, can make it easier for students to become entrepreneurs,
so that it can increase students' interest in becoming entrepreneurs, their willingness to
learn and prove and know something through the ideas they have in entrepreneurship.
Interest in business is an individual who has a great interest, motivation, and willingness
to try, dares to face risks, and continues to learn from mistakes [1], [2], [3] .

In today's digital age , technology and the internet continue to advance and have
a significant impact on people's lifestyles. One impact of this technological advancement
is the progress experienced by the e-commerce sector . The progress of e-commerce in
Indonesia continues to experience rapid growth , gradually people are starting to leave
the tradition of physical shopping and switching to shopping activities via the internet .
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E-commerce has had a significant impact on business interest . E-commerce, or electronic
commerce, is the act of buying and selling transactions that utilize electronic devices such
as mobile phones and the internet. E-commerce isn't just limited to buying and selling
products online . It encompasses every stage, from creation and promotion to sales and
delivery, to customer service and payment processing , with the help of a global network
of business partners. The e-commerce system relies heavily on the internet and various
other information technologies to support each of these stages . E-commerce provides
greater accessibility for students who want to start a business. With an e-commerce
platform, students can sell their products or services online without having to have a
physical store. They can create their own online store at a relatively low cost, making it
easier for them to start a business [4], [5] .

E-commerce functions as a supporting element in the decision-making process ,
while accounting information systems have a crucial role in an organization . Accounting
information systems provide significant , reliable , consistent, and easy- to-understand
financial data , and also have a crucial role in the decision-making process in the
entrepreneurial world . With evidence that has been proven effective in supporting the
decision process. Understanding accounting information systems is an individual's
ability to utilize these systems to collect, record, and process financial data , thereby
producing useful information for business actors in carrying out their business activities
. An AIS is defined as a system that provides information to organizational managers .
This system is also a computer technology used to process financial data into information
in the form of reports that are submitted to company leaders . The state of financial
reports that still do not use information systems results in a lack of efficiency and
effectiveness and makes it difficult for companies to process transaction data and
understand total expenditure and income [6], [7].

To start a business , entrepreneurs definitely need investment. Without investment
, entrepreneurs will face challenges in starting their businesses . Most individuals believe
that starting a business requires a significant investment . However, in reality , we can
start a business with relatively little capital . Especially in today 's era of increasing
popularity of e-commerce . By utilizing e-commerce, entrepreneurs, especially
millennials who want to start a business , don't need to spend large sums of money on
storefront rentals. They can immediately promote their products through e-commerce
and start operating their businesses immediately . Business capital is no less important in
starting and running a business, the amount of business capital will affect the smoothness
of the business. Business capital is one of the important factors in the operational and
sustainability of a business. Business capital is a supporting factor in the development of
a business because capital is very much needed by entrepreneurs who will establish or
expand an existing business. Business capital is a consideration for prospective
entrepreneurs in starting a business, sometimes it always becomes an obstacle so that
prospective entrepreneurs start to consider opening a business and ultimately withdraw
their intention to become successful entrepreneurs [8], [9] .
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In establishing a business, it is necessary to have confidence in one's own abilities
that the business will be successful, which can encourage individuals to dare to start a
business. If someone doubts their abilities , then it is very unlikely that person will be
interested in entrepreneurship . Self-efficacy has been widely studied and proven to have
a positive impact on improving individual abilities (2021). People who have a high level
of self-efficacy tend to believe strongly that they can complete tasks related to their career
choices . Self-efficacy is a person's belief in their ability to plan and carry out the actions
needed to achieve certain skills . Student interest in the world of entrepreneurship is
influenced by self -efficacy . Self-efficacy is an individual's belief in their ability to
overcome certain challenges . Individuals who have a high level of self-efficacy tend to
be more motivated to carry out existing tasks . Individual confidence or belief in their
skills is expected to contribute to student success in running a business . Self-efficacy can
influence thought patterns, emotional responses in decision -making, so it can encourage
individuals to engage in entrepreneurial activities [10], [11] .

Several previous studies have identified no other factors that influence
entrepreneurial decisions. Therefore, in this study, the authors included variables that
impact entrepreneurial decisions, mediated by self-efficacy. These variables are e-
commerce, accounting information systems, and capital availability. Previous research
indicated that e-commerce and accounting information systems impact the business
decision-making process, while capital availability has no effect on entrepreneurial
decisions. However, another study revealed that the implementation of accounting
information systems had no significant impact on entrepreneurial decisions, while self-
efficacy significantly influenced the decision to become an entrepreneur. The research
also showed that the use of e-commerce had a positive impact on business interest. The
research results showed that self-efficacy and the use of accounting information systems
influenced students' decisions to start a business , whereas e-commerce did not influence
students' decisions to become entrepreneurs [4], [12] .

To encourage the development of Entrepreneurship among Accounting students
of Muhammadiyah University of Sidoarjo, various steps are needed to increase their
interest in entrepreneurial activities. Motivation plays a crucial role in increasing an
individual's courage in taking steps to become an entrepreneur, and this is very necessary
for students, especially those studying Accounting at the Faculty of Economics,
Muhammadiyah University of Sidoarjo [13], [14] . The motivation referred to here is the
intrinsic motivation of students, namely the drive that arises from within each individual
student [15], [16] . This is in line with the Theory of Planned Behavior (TPB) because it is
able to explain logical and planned actions, such as the choice to become an entrepreneur.
TPB states that a person's actions are determined by intentions resulting from attitudes
towards those actions , perceived norms. Within this framework , aspects such as e-
commerce, accounting information systems, and capital availability can influence the
formation of these intentions. In addition, self-efficacy , which reflects an individual's
belief in their abilities , plays an important role in strengthening or weakening the link
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between intentions and actual actions . Therefore, TPB is a relevant and solid theoretical
basis in this study.

This study aims to explore e-commerce, accounting information systems, and
capital availability, with self-efficacy as a moderating variable that has an impact both
separately and simultaneously on the entrepreneurial decision-making process, as well
as to examine the ability of moderating variables to influence entrepreneurial decisions
among UMSIDA accounting students. The researcher chose this title because the
researcher wanted to understand how e-commerce, accounting information systems, and
capital availability influence entrepreneurial decisions. In addition, the researcher also
wanted to know whether UMSIDA students have implemented strategies in
entrepreneurship through E-Commerce and utilized information systems appropriately.
If these strategies are not implemented, they risk losing competitiveness with other
parties, considering that the rapid development of information technology requires us to
be able to adapt to these changes .

Hypothesis Development

HI: E-Commerce on entrepreneurial decision making
In line with the Theory of Planned Behavior (TPB) , which states that buyers can

easily view superior products and make electronic transactions based on their choices,
anytime and anywhere. Internet sales , or e-commerce, which is currently experiencing
significant growth, is a type of information technology that enables transactions of goods,
services , and data through electronic media such as television, internet networks , and
computer systems . The use of electronic commerce can increase market access, facilitate
the distribution of product information , and increase engagement between business
actors and micro, small, and medium enterprises . E-commerce offers an answer where
with a not so large investment, a business can be run. This provides convenience for users
, such as reducing marketing costs , making the transaction process simpler , and
facilitating more efficient communication and payments between sellers and buyers . In
addition , e-commerce also accelerates the dissemination of information about the
business [10], [11].

Based on the results of previous research, it was found that the choice to pursue
entrepreneurship was partly influenced by e-commerce , and e-commerce had a positive
and significant impact on students' decisions to start a business . E-commerce provides
convenience for both sellers and buyers in conducting transactions . Another advantage
of utilizing e-commerce is access to a wider market without the need for a physical store,
so the investment required is quite small [12], [17] .

H2: Information accounting system on entrepreneurial decision making
Accounting information systems are broad in nature and involve various

disciplines , and automate accounting-generated data , replacing manual systems with
digital ones . Accounting information systems are components and elements of an
organization capable of providing useful information for data processing , including
financial data . Implementing accounting information systems in a company can increase
efficiency and productivity , and can also produce reliable financial reports . With the
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growth of information technology, accounting data processing has shifted from
traditional methods to automated systems. Not only that, with rapid technological
advances , AIS has now changed into a computer-based accounting information system
[11], [12] .

From the results of previous research which revealed that the choice to start a
business is partially influenced by the accounting information system and the accounting
information system has an impact on the entrepreneurial decision-making process .
Monitoring the profits or earnings of a business can be done efficiently using an
accounting information system [12], [17] .

H3: Availability of capital for entrepreneurial decision making
In running a business in cyberspace, the existence of capital plays a very important

role for the continuity of the business , because capital is a key element of a business. In
starting a business , an entrepreneur needs to think about various aspects such as the
funds needed . It shows that students' interest in starting a business is quite large , but
the lack of sufficient funds is an obstacle for them to start a business. Financing or capital
is a complex matter because it is related to clarity regarding what entrepreneurs must
spend to increase income and achieve optimal profits . Business capital is the total funds
prepared by entrepreneurs to start and develop their business in a certain year [18], [19].

From the findings of previous researchers, the influence of the capital availability
variable on entrepreneurial decision-making is stated that there is a positive and
significant influence of the capital availability variable on entrepreneurial decision-
making. The availability of sufficient capital can influence decision-making in various
aspects of entrepreneurship. The availability of adequate capital has a significant
influence on entrepreneurial decision-making [12] [20] .

H4: Self-Efficacy on Entrepreneurial Decision Making
Self-efficacy refers to an individual's belief in their ability to plan and execute the

actions necessary to achieve a goal, including in the realm of entrepreneurship.
Individuals with high self-efficacy generally have a strong sense of self-confidence in
facing various challenges, are willing to take risks, and are able to solve problems that
arise in business activities.

From the findings of previous researchers regarding the influence of self-efficacy
variables on entrepreneurial decision-making, it is stated that there is an influence of self-
efficacy variables on entrepreneurial decision-making. Sufficient self-efficacy can
influence decision-making in various aspects of entrepreneurship. Self-efficacy has a
significant influence on entrepreneurial decision-making [21], [22] .

HS5: Self-efficacy moderates the influence of e-commerce on entrepreneurial decision
making.

E-commerce is a platform accessible with an internet connection and can be used
for buying , selling , promoting , and transferring goods if a computer network is
available. With social media platforms , entrepreneurs can more easily introduce their
products to the public . Many people use social media to meet their needs. Apart from
providing convenience for buyers, it also really helps entrepreneurs in interacting with
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customers regarding the goods sold in their business . E-commerce can be an opportunity
to create and establish new internet-based businesses , which are able to connect many
people in the digital world without geographical location limitations . Purchase
transactions and ordering of goods are carried out by customers through online
platforms, without being affected by store operating hours or the distance that must be
traveled to reach the store location [23], [21] . This is in line with TPB ( Theory of Planned
Behavior) which states that e-commerce provides great opportunities, the decision to take
advantage of them in real terms depends very much on a person's self-confidence in
carrying them out .

Based on previous research, it was found that self-efficacy factors do not play a
role in strengthening the influence of e-commerce on the decision-making process in
entrepreneurship . The role of social platforms provides opportunities for small
businesses to change communication methods with consumers , promote goods and
services, and interact with each other to create solid bonds . This is in line with studies
showing that personal self-confidence does not affect the relationship between social
media use and the desire to become an entrepreneur [12], [24] .

Hé6: Self-Efficacy moderates the influence of Accounting Information Systems on
entrepreneurial decision making.
In running a business , entrepreneurs certainly have recorded information that

functions as a data source for making decisions. Accounting information systems are
parts and elements used in financial management and are also applied in decision-
making so that it takes place more efficiently and effectively. Accounting Information
Systems (AIS) are human and financial assets in an organization that have the task of
managing the preparation of financial data and information obtained from the collection
and processing of various business transactions [21], [25] . This is in line with TPB ( Theory
of Planned Behavior ) which states that self- efficacy as part of perceived behavioral control
can moderate the influence of capital accounting information systems on entrepreneurial
decision-making.

From previous research, it was found that the self-efficacy factor does not function
as a moderator for the influence of the use of accounting information systems in the
entrepreneurial decision-making process . With the self-confidence that a person has
regarding his capacity to succeed in running a business , including in business . In
addition, the results of this study are consistent with other studies that show that self-
confidence does not function as a reinforcement between the availability of information
and interest in entrepreneurship [12], [21] .

H7: Self-Efficacy moderates the influence of Capital Availability on entrepreneurial
decision making.
In line with the TPB ( Theory of Planned Behavior) , which states that when self-

efficacy is used as a moderating variable, it strengthens or weakens the influence of
capital availability on entrepreneurial decision-making by influencing the extent to
which individuals feel capable of utilizing that capital to start a business. Capital includes
all assets owned by a company to run operations to achieve profit . Companies with an
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adequate supply of capital will be able to compete in the market . The availability of
abundant capital will support all company activities . With significant investment , the
set production targets can be achieved . This will contribute to increased sales and impact
business revenue . With the expected income, traders should be able to manage and
determine the amount of capital that is always available, because this greatly affects the
income that will be received [26], [27] .

From previous research, it is known that there is an impact of the capital
availability factor and there is a significant positive relationship between business capital
and interest in entrepreneurship and the decision to start a business . The availability of
adequate funds can impact decisions in many aspects of entrepreneurship . The adequacy
of financial resources has a major impact on decisions in entrepreneurship [2], [22] .

Based on various explanation And connection between variables as well as
objective study For test the hypothesis, namely :

E-Commerce

(x1) e
H1

A
Sistem Informasi \ Pengambilan Keputusan

Akuntansi 2 Berwirausaha

(X2) (v)

Ketersediaan Modal / /
H3 Ha H5  |H6

(X3)

Self Efficacy

Figure 1. Conceptual Framework

RESEARCH METHOD

Types of research
The approach in this study uses a quantitative method . The main objective is to

analyze the influence between independent and dependent variables [28], [29] .
Quantitative research involves the evaluation of numerical data conducted through
statistical methods [30], [31] . This study was conducted to determine the relationship
between causal factors and the results or impacts of each existing variable , namely e-
commerce, the implementation of information systems, and the availability of funds as
independent variables . Meanwhile , decision making in entrepreneurship functions as a
dependent variable, and self-efficacy acts as a moderating variable [7], [32] .
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Data Types and Sources
The type of information used in this study is primary information , with data

sources obtained through collecting questionnaires from participants which will be
distributed [33], [34] . Respondents in this study consisted of students of the Accounting
Study Program at Muhammadiyah University of Sidoarjo. The distribution of
questionnaires was carried out by distributing Google forms which will be prepared by
the researcher and given to each class of accounting students at Muhammadiyah
University of Sidoarjo [35], [36] .
Population and Sample

The population and sample used in this study were students from the Accounting
Study Program at Muhammadiyah University of Sidoarjo from the Class of 2021 - 2022
[37, [38] . The strategy used for sampling in this study was to apply a random sampling
technique or what is known as random sampling [39], [40] . The population used in this
study was 210 taken from the database of active students of the Accounting Study
Program at Muhammadiyah University of Sidoarjo, this information was accessed from
the Academic Directorate of Muhammadiyah University of Sidoarjo, who had completed
the Entrepreneurship course. The sample was taken by applying the Slovin formula.
Below is the sample calculation carried out using the Slovin formula:

N
n=1+N (e) 2

Information:

n = Number of Respondents

N = Population Size

e = Percentage of sampling error rate 10% or 0.1 [41]

The error rate is 10% or 0.1 because the population is large. This results in the following

sample:
210

n=1+210 (0,1)2

329

n=1+ 210 (0,01)
n==677

Researchers rounded up to 68 Accounting Study Program Students at Muhammadiyah
University of Sidoarjo, which includes 35 Students from the Class of 2021 and 33 Students
from the Class of 2022, namely:
1) Accounting Students of Muhammadiyah University of Sidoarjo Class of 2021
2021 =107 x 100% =50.9% = 51% x 68 = 34.68
210
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Based on the calculations above, the researcher took data from a sample rounded to
35 UMSIDA Accounting Students.
2) Accounting Students of Muhammadiyah University of Sidoarjo Class of 2022
2022 =103 x 100% = 49% = 49% x 68 = 33.32
210
Based on the calculations above, the researcher took data from a sample rounded
up to 33 UMSIDA Accounting Students.
Definition, Variable Identification, Variable Indicators

Table 1. Definition, Variable Identification, Variable Indicators

Variable Variables Indicator Scale Indicator
Types Source

Independent 1. E-Commerce (X1) a. Marketing

b. Distribution

c. Sales and Purchases Likert [42]

d. Services and Payments

e. Ease of Online

Transactions
2. Accounting
Information System
(X2) a. Data Processing Speed

b. Recording Finances

c. Determinants of Selling
Price and Production Likert [43]

d. Preparation of
Financial Reports

e. Internal Control

3. Availability of
Capital (X3) a. Initial Business Capital

b. Facilitate Business
Activities

c. Helping to Produce
New Goods Likert [44]

d. Fulfilling Inventory

e. Sustainable Capital
Sources
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Variable Variables Indicator Scale Indicator
Types Source

1. Entrepreneurial
Dependent  Decision Making (Y)  a. Knowledge

b. Action

c. Emotional Likert [29]

d. Environment

e. Long-Term Goals

Moderation 1. Self-Efficacy (Z) a. Self-confidence

b. Belief Likert [45]

c. Ability

d. Consistency

Data collection technique

The variables that are the focus of this research can be assessed through a
questionnaire using a Likert scale. This scale has five types of assessment, namely
Strongly Agree (SS) with a score of 5, Agree (S) with a score of 4, Neutral (N) with a score
of 3, Disagree (TS) with a score of 2, and Strongly Disagree (STS) with a score of 1 [46],
[47] .

Table 2. Research Likert Scale

Category Code Score
Strongly agree SS 5
Agree S 4
Neutral N 3
Don't agree TS 2
s

Data Analysis Methods

This study applies a data analysis method that focuses on Partial Least Square
(PLS). PLS is able to describe the interaction between various variables and can be
evaluated in a single test. The PLS method was chosen by the researchers because this
study involves latent variables measured through their indicators. This allows the
researchers to conduct analysis with accurate and detailed calculations. Assessment of
the PLS model is carried out by assessing the measurement model ( outer model ) and
the structural model ( inner model ) [44], [48] .

1. Measurement Model Testing (Outer Model)

Journal of Artificial Intelligence and Digital Economy 160


https://journal.antispublisher.id/index.php/JAIDE/$$$call$$$/grid/issues/back-issue-grid/edit-issue?issueId=91

The Influence of E-Commerce, Accounting Information Systems, and Capital Availability on Entrepreneurial Decision Making with
Self Efficacy as a Moderating Variable

a. Validity Test
Validity testing is carried out by looking at the value of Convergent Validity,
with a reference value of > 0.7, Discriminant Validity, with the loading value
of the intended construct > The loading value of another construct, Average
Variance Extraced (AVE), with a reference value of > 0.5.

b. Reliability Test
The Reliability Test is carried out by looking at the Composite Reliability
value, with a reference value of > 0.7, it can be said that the results are
satisfactory, Cronbach Alpha, with a reference value of > 0.6.

2. Structural Model Testing (Inner Model)

c. R Square (Coefficient Determinance)
Used to ensure the structural model built is robust and accurate, by testing the R-
Square Test or Adjusted R-Square, with reference values < 0.70 for strong models;
<0.45 for moderate models; < 0.25 for weak models.

d. Testing the hypothesis (Resampling Bootstraping)
Hypothesis testing can be done to reject or accept using probability, so Ha is
accepted if the p-value < 0.05 then it is accepted, and vice versa.

RESULTS AND DISCUSSION
Result

The data obtained from this study came from 68 active students of the accounting
study program at the University of Muhammadiyah Sidoarjo, namely 35 students from
the class of 2021 and 33 students from the class of 2022. The questionnaire was distributed
through Google Forms using a random sampling technique. The use of the Slovin
formula was intended to determine the minimum sample limit that met the criteria for a
margin of error of 10%. In the analysis of the measurement model (outer model) in this
study, it was found that the validity analysis consisted of convergent validity and
discriminant validity testing, while reliability testing and observations of the composite
reliability value were also carried out.

Convergent Validity
The indicator attempts to have good reliability if the external load value exceeds

0.70 [49], [50] . Therefore, the author takes the number 0.7 as the minimum limit referred
to from the factor loading results. After the data was processed using SmartPLS 3, the
convergent validity value is shown in Figure 2 showing the results of the external load
calculation in the first stage which is the reference for the external load, and the variables
E-commerce, Accounting Information Systems, Capital Availability, Entrepreneurial
Decision Making, and Self-Efficacy from all remaining indicators have obtained factor
loading results above 0.70 after going through the process of elimination from the
previous value.
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Figure 2. Results of Outer Loading Value Calculation

Discriminant Validity

Discriminant Validity can be applied to evaluate the size of a construct by utilizing

cross-loading results which are useful in assessing the relationship between indicators and
other constructs.

Table 3. Results of Discriminant Validity Calculation Based on Cross Loading

X2(Acco X3(Ca
unting pital
Informa Availa
X2(Acco tion X3 bility z
X1(E- X1(E- unting  System) (Capita *Z(Sel Y(Entrepr (Self
Com Commerc Informa *Z(Self 1 f eneurial -
merce e)*Z(Self tion Efficacy Awvaila Efficie Decision Effic
) Efficacy) System) ) bility) ncy) Making) acy)
X1 -
*Z  -0.645 1,000 -0.376 0.686 -0.251  0.210 -0.184 0.316
X1.
1 0.808 -0.575 0.472 -0.398 0.101 -0.241 0.319 0.440
X1.
2 0.834 -0.406 0.373 -0.280 0157 -0.288 0.323 0.293
X1.
3 0.819 -0.562 0.452 -0.380 0.033 -0.156 0.391 0.364
X1.
4 0.788 -0.575 0.515 -0.319  -0.016 -0.259 0.331 0.429
X1.
5 0.819 -0.640 0.467 -0.452 0.324 -0.247 0.407 0.477
X1.
6 0.764 -0.604 0.364 -0.409 0.253  -0.258 0.322 0.315
X1.
7 0.818 -0.424 0.466 -0.259 0.026 -0.293 0.297 0.264
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X2(Acco X3(Ca
unting pital
Informa Availa
X2(Acco tion X3 bility Z

X1(E- X1(E- unting  System) (Capita *Z(Sel Y(Entrepr (Self

Com Commerc Informa *Z(Self 1 f eneurial -

merce e)*Z(Self tion Efficacy Awvaila Efficie Decision Effic

) Efficacy) System) ) bility) ncy) Making) acy)

X1.
8 0.835 -0.388 0.311 -0.108  -0.004 -0.192 0.391 0.421
X2 -
*Z  -0.402 0.686 -0.456 1,000 -0.213  0.325 -0.170 0.207
X2.
1 0.513 -0.253 0.847 -0.304 0.004 -0.192 0.539 0.333
X2.
2 0.411 -0.344 0.780 -0.408 0.085 -0.172 0.473 0.437
X2.
3 0.326 -0.305 0.793 -0.316 0.164 -0.045 0.434 0.445
X2.
4 0.458 -0.392 0.816 -0.43 0.341 -0.252 0.523 0.388
X2.
5 0.315 -0.329 0.793 -0.315 0.059 -0.183 0.453 0.433
X2.
6 0.515 -0.348 0.798 -0.472 0177 -0.138 0.498 0.401
X2.
7 0.41 -0.219 0.859 -0.341 0.071  -0.289 0.554 0.421
X2.
8 0.488 -0.308 0.899 -0.419 0131 -0.229 0.561 0.476
X3 -
*Z  -0.293 0.21 -0.233 0.325 0.209 1,000 0.033 0.224
X3.
1 0.145 -0.183 0.195 -0.129 0.852  0.144 0.468 0.355
X3.
2 0.002 -0.09 0.144 -0.213 0.851  0.209 0.292 0.195
X3.
3 0.113 -0.296 0.118 -0.178 0.848 0.22 0.345 0.320
X3.
4 0.093 -0.202 0.125 -0.195 0.874  0.185 0.303 0.308
X3.
5 0.123 -0.157 0.035 -0.186 0.866  0.200 0.307 0.245
X3.
6 0.113 -0.260 0.085 -0.227 0.849  0.061 0.299 0.224
X3.
7 0.14 -0.261 0.178 -0.231 0.807 0.176 0.311 0.238
X3.
8 0.168 -0.244 0.14 -0.130 0.835 0.219 0.398 0.444
Y.1 0.294 -0.108 0.419 -0.138 0.331  0.077 0.745 0.506
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X2(Acco X3(Ca
unting pital
Informa Availa
X2(Acco tion X3 bility Z
X1(E- X1(E- unting System) (Capita *Z(Sel Y(Entrepr (Self
Com Commerc Informa *Z(Self 1 f eneurial -
merce e)*Z(Self tion Efficacy Awvaila Efficie Decision Effic
) Efficacy) System) ) bility) ncy) Making) acy)
Y.2 0.361 -0.234 0.563 -0.268 0.360  0.050 0.802 0.417
Y.3 0.223 -0.135 0.423 -0.065 0.344  0.042 0.709 0.66
Y.4 0.501 -0.149 0.475 -0.075 0.233  -0.023 0.776 0.441
Y.5 0.269 -0.096 0.465 -0.136 0.245 -0.064 0.750 0.434
Y.6 0.364 -0.119 0.488 -0.099 0372 0.054 0.822 0.515
Z1 0.377 -0.28 0.343 -0.165 0.295 -0.200 0.444 0.792
7.2 0.347 -0.211 0.385 -0.132 0.278 -0.215 0.519 0.792
7.3 0.316 -0.252 0.435 -0.185 033 -0.183 0.524 0.824
7.4 0.433 -0.236 0.444 -0.148 0.23  -0.155 0.582 0.836
7.5 0.421 -0.308 0.421 -0.208 0.316 -0.162 0.553 0.810

Table 3 shows that each tested indicator exhibits

good discrimination, as

reflected in the correlation results between valid constructs. This indicates that the

latent variable tested has a higher correlation with the relevant construct compared to

other constructs. Therefore, this construct or latent variable can be considered more

valid than other constructs.

Average Variance Extracted (AVE)

Another method that can be applied to assess Discriminant Validity can also be

obtained through the Average Variance Resulted (AVE). The model will show better
Discriminant Validity if the root of the square of the AVE for each construct is greater

than the relationship between two constructs in the model. The AVE value must be

more than 0.5 or have a p-value less than the 5% significance level [51], [52] .

Table 4. Results of Average Variance Extracted (AVE) Calculation

Average
Variance
Extracted (AVE)
X1(E-Commerce) 0.658
X1*Z 1,000
X2(Accounting
Information System) 0.679
X2*Z 1,000
X3(Capital Availability) 0.719
X3*Z 1,000
Y (Entrepreneurial
Decision Making) 0.591
Z (self-efficacy) 0.658
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The AVE values listed in Table 4 show that all variables, namely (X1) E-
Commerce, (X2) Accounting Information Systems, (X3) Capital Availability, (Y)
Entrepreneurial Decision Making, (Z) Self-Efficacy, as well as the moderating variables
X1* Z, X2* Z, and X3*Z, have AVE values above 0.50, so they can be declared valid
(sohih) in measuring their respective constructs.

Composite Reliability and Cronbach Alpha

Composite Reliability and Cronbach Alpha State the final evaluation of the outer
model, namely using a reliability test which is important in measuring the stability and
consistency of an instrument by measuring a variable. Based on Table 5, the variables E-
Commerce (X1 ), Accounting Information Systems (X2 ), Capital Availability (X3 ),
Entrepreneurial Decision Making (Y), and Self-Efficacy (Z) have Cronbach alpha values
above 0.70 [53] , ranging from 0.80 to 0.90, indicating that the instrument in this study
was reliable, producing consistent data. Composite reliability was greater than 0.70 and
also greater than Cronbach's alpha, indicating that the composite instrument produced
reliable results.

Table 5. Cronbach Alpha and Composite Reliability Results

Cronbach's Composite
Alpha Reliability

X1(E-Commerce) 0.926 0.939
X1*Z 1,000 1,000
X2(Accounting Information

System) 0.932 0.944
X2*Z 1,000 1,000
X3(Capital availability) 0.945 0.953
X3*Z 1,000 1,000
Y (Entrepreneurial decision

making) 0.861 0.896
Z (Self Efficacy) 0.870 0.906

Inner Model

The Inner Model is a structural measurement model used to determine the extent
of the relationship or influence between variables in a study. This model is tested by
looking at the R-Square value to assess the level of influence between variables [54], [55]
R-Square

The results of an R-Square measurement if it has results placed between 0 - 1, and
the model suitability is said to be more valid if R2 is closer to 1, in other words the R-
Square results are <0.70 strong model, <0.45 medium, and weak model <0.25 [15] . Based
on the results (R2)with Table 6 is the Entrepreneurial Decision Making variable (Y) which
has obtained an R2 result °f 0.645 and is interpreted as an e-Commerce variable. (X 1),
Business Capital (X 2), and Accounting Information Systems (X 3 ), together influence the
Entrepreneurial Decision Making variable (Y) by 64%, so it can be said to be moderate
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with the remaining 36% influenced by other variables that were not studied or outside
the study.
Table 6. Results of R Square (R 2) Measurement

R
Square

Y (Entrepreneurial
Decision Making)  0.645

Hypothesis Testing

In the next stage, namely hypothesis testing by looking at the path coefficient value
which shows the level of significance in hypothesis testing which is indicated by the P
Value value with the provision that the P Value value <0.05 is interpreted as significant,
if >0.05 is interpreted as not significant.

Table 7. Booststrapping Path Coefficient Results

T Statistics

Original Standard (]
Sample Sample Deviation @ O/STDEV
(O) Mean (M) (STDEV) 1) P Values
X1->Y 0.266 0.232 0.102 2,225 0.027
X1*Z ->
Y 0.237 0.242 0.116 2,043 0.042
X2->Y 0.406 0.405 0.114 3,548 0.000
X2*Z ->
Y -0.003 -0.003 0.142 0.020 0.984
X3->Y 0.205 0.215 0.090 2,278 0.023
X3*Z ->
Y 0.204 0.199 0.100 2,048 0.041
Z->Y 0.388 0.388 0.094 4126 0.000
Discussion

The Influence of E-Commerce on Entrepreneurial Decision Making

Based on the research results, it is proven that the e-commerce factor has a
significant impact on the decision-making process in entrepreneurship. This can be seen
from the P Value which shows the number 0.027 , which means it is smaller than 0.05,
which means H1 is accepted . This is because the stronger the influence of e-commerce
on the decision to become an entrepreneur, the greater the interest of students to enter
the business world, both existing and new . Among them, promotion through online
media makes it easier to reach consumers in terms of introducing or selling their
products, as well as making it easier for consumers and producers to conduct transactions
[56] . This is in line with the Theory of Planned Behavior (TPB) which states that e-commerce
contributes to forming positive attitudes, increasing supportive subjective norms, and
strengthening behavioral control perceived by prospective entrepreneurs. The results of
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this study are in line with research stating that e-commerce has a significant influence on
decision-making for entrepreneurship [57] .
The Influence of Accounting Information Systems on Entrepreneurial Decision
Making

Based on the research results, it is proven that the accounting information system
variable has a significant impact on the decision-making process in entrepreneurship .
This can be seen from the P Value which shows the number 0.000 , which means it is
smaller than 0.05 , which means H2 is accepted . This is because the influence of
accounting information systems on entrepreneurial decisions is caused by the use of
appropriate and structured financial information , so that students become better at
facing business challenges and are able to make the right choices in managing their
businesses. This is in line with the Theory of Planned Behavior (TPB) which states that a
person has access to structured and accurate business information through AIS. The
results of this study are in line with research which states that Accounting Information
Systems have a significant influence on decision-making for entrepreneurship [58] .
The Influence of Capital Availability on Entrepreneurial Decision Making

Based on the results of the study, it is proven that the variable Availability of
funds has a significant impact on the decision-making process in entrepreneurship . This
can be seen from the P Value of 0.023 where this figure is smaller than 0.05 , which means
H3 is accepted . This is because the availability of funds influences entrepreneurial
decisions because for students , funds are not only seen as a tool for financing , but also
as an element of logical financial planning and business management. They are more
likely to make business decisions rationally and based on data, so that funds become an
important aspect in assessing whether a business can be implemented in a realistic and
sustainable manner . This is in line with the Theory of Planned Behavior (TPB) which states
that the availability of capital does not directly influence entrepreneurial decisions , but
influences the individual's perception of control over entrepreneurial ability . The results
of this study are in line with research which states that Capital Availability has a significant
influence on decision making to become an entrepreneur [7] .

The Influence of Self-Efficacy on Entrepreneurial Decision Making

Based on the research results, it is proven that the self-efficacy variable has a
significant impact on entrepreneurial decision making. This can be seen from the P Value
showing the number 0.000 where the number is smaller than 0.05, which means H4 is
accepted . This is because the higher the confidence and self-confidence that students
have, the easier it is for students to determine the decision to become entrepreneurs. With
the self-efficacy that a person has for their ability to succeed in doing a job, including
entrepreneurship. This is in line with the Theory of Planned Behavior (TPB) which states
that belief in one's ability to start a business. The results of this study are in line with
research which states that self-efficacy has a significant effect on entrepreneurial decision
making [59] .
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Self-Efficacy Moderates the Influence of E-Commerce on Entrepreneurial Decision
Making

In the interaction of e-commerce with self-efficacy (X 1 * Z) on entrepreneurial
decision making with a P Value showing the number 0.042 where the number is smaller
than 0.05, that the self-efficacy wvariable moderates the influence of e-commerce on
entrepreneurial decision making, which means H5 is accepted . This is because strong
self- confidence increases a person's capacity to explore , analyze , and utilize e-
commerce technology in the most effective way. A person with a high level of self-
efficacy is more mentally, technically, and emotionally prepared to handle various
challenges in the online business world , so that the positive influence of e-commerce on
entrepreneurial decision- making can be felt more significantly. This is in line with
research which states that self-efficacy does not moderate the influence of social media
use on entrepreneurial interest [60] .
Self-Efficacy No Moderating the Influence of Accounting Information Systems on
Entrepreneurial Decision Making

In the interaction of accounting information systems with self-efficacy (X 2* Z) on
entrepreneurial decision making with a P Value showing a figure of 0.984 where the
figure is greater than 0.05 that the self-efficacy variable does not moderate the influence of
accounting information systems on entrepreneurial decision making, which means H6
is not accepted . This is because the respondents who are the objects of this study only
understand accounting information systems in theory, and do not understand further
and do not directly go into the field to practice using accounting information systems
[21] . With the existence of high self-efficacy, it should be able to encourage students'
interest in entrepreneurship. However, the results of the study stated that self-efficacy
was not able to encourage the influence of accounting information systems on students'
interest in entrepreneurship and technical skills that have been integrated into their
curriculum, the impact on the choice to become an entrepreneur is direct and does not
depend on the level of self- confidence. The results of this study are in line with research
that states that self-efficacy does not moderate the influence of information availability on
entrepreneurial interest [12] .
Self-Efficacy Moderates the Influence of Capital Availability on Entrepreneurial
Decision Making

In the interaction of capital availability with self-efficacy (X 3 * Z) on
entrepreneurial decision making with P Value showing the number 0.041 where the
number is smaller than 0.05, that the self-efficacy variable moderates the influence of
capital availability on entrepreneurial decision making, which means H7 is accepted .
This is due to self-efficacy , students who have a high level of self-efficacy tend to be
more efficient in using capital, dare to take risks wisely , and run a business with more
confidence . The results of this study are in line with research that states self-efficacy does
not moderate the influence of information availability on entrepreneurial interest [22] .
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CONCLUSION

Fundamental Finding : Based on the results of data analysis, this study concludes
that e-commerce, accounting information systems, capital availability, and self-efficacy
significantly —influence entrepreneurial decision-making among students at
Muhammadiyah University of Sidoarjo. Specifically, e-commerce and accounting
information systems serve as strategic tools that facilitate entrepreneurial engagement,
while capital availability acts as a fundamental determinant of business feasibility. Self-
efficacy not only directly strengthens entrepreneurial decision-making but also
moderates the effects of e-commerce and capital availability —though it does not
moderate the influence of accounting information systems, likely due to limited student
understanding of its practical business value. Implication : These findings underscore
the importance of integrating digital literacy, financial knowledge, and self-efficacy
development into entrepreneurship education to enhance students’ readiness for
entrepreneurial activities. Limitation : The research was limited to accounting students
from a single institution, which may restrict the generalizability of the findings across
broader student populations or disciplines. Future Research : Subsequent studies are
encouraged to expand the sample across various universities and study programs,
include additional variables such as entrepreneurship education and family
environment, and employ qualitative methods such as interviews to obtain deeper
insights into entrepreneurial behavior and decision-making dynamics.

REFERENCES

[1] AR Fahmi, “The Influence of E-Commerce, Digital Payment, Self-Efficacy and Accounting
Information Systems on Entrepreneurial Decision Making (Case Study on Accounting
Students of Muhammadiyah University of Surakarta Class of 2020),” J. EMT KITA , vol. §,
no. 4, pp. 1277-1291, 2024.

[2] P. Keputusan, B. Studi, and K. Pada, “The influence of e-commerce, accounting
information systems, family support, campus support and capital availability on
entrepreneurial decision making (case study on ITS Mandala students),” ]. RIEMBA , vol.
1, no. 1, pp. 166-182, 2023.

[3] PE Dan and S. Information, “The influence of e-commerce and accounting information
systems on the performance of MSMEs in the industrial sector,” J. Ilm. Glob. Educ. , vol. 4,
no. 2, pp. 799-808, 2023.

[4] E.Labaand DANP System, “Dynamics of entrepreneurial interest; analysis of the influence
of e-commerce, profit expectations, and understanding of accounting information systems
on accounting students,” Simp. Nas. Akunt. , pp. 14-17, 2024.

[5] N. Fadilah, “PROBLEM SOLVING GROWS ENTREPRENEURIAL INTEREST IN
STUDENTS THROUGH THE USE OF E-COMMERCE,” |. Ilm. Ekon. Manaj. Buss. dan
Akunt. , vol. 1, no. 2, pp. 538-545, 2024.

[6] AD Shafwah et al. , “The Influence of Digital Marketing and Online Customer Reviews on
Purchasing Decisions for Skincare Products in E-Commerce Shopee (Marketing
Management Literature Review),” |. Ilmu Manaj. Terap. , vol. 5, no. 3, pp. 135-147, 2024.

Journal of Artificial Intelligence and Digital Economy 169


https://journal.antispublisher.id/index.php/JAIDE/$$$call$$$/grid/issues/back-issue-grid/edit-issue?issueId=91

The Influence of E-Commerce, Accounting Information Systems, and Capital Availability on Entrepreneurial Decision Making with
Self Efficacy as a Moderating Variable

[7]

[8]

[9]

[10]

[11]

[12]

[13]

[14]

[15]

[16]

[17]

[18]

[19]

LP Pristiyani Maluto, Zulfikli Bokiu, “The Influence of E-Commerce, Use of Accounting
Information Systems and Business Capital on Entrepreneurial Decision Making (Case
Study on MSMEs in Gorontalo City) Pristiyani Maluto,” J. Mhs. Accountant. , vol. 2, no. 4,
pp. 452-464, 2024.

EP Syaharani, S. Mayangsari, and U. Trisakti, “The influence of e-Commerce, use of
accounting information systems, availability of modes, and family support on decision
making to become entrepreneurs in accounting students,” J. Ekon. trisakti , vol. 2, no. 2, pp.
1189-1202, 2022.

H. Fahmi Muhammad Irfan, Suharto, “The Influence of Business Capital and Product
Innovation on the Existence of MSMEs with Digital Marketing as a Moderating Variable
in an Islamic Economic Perspective,” J. Ilm. Ekon. Islam , vol. 9, no. 01, pp. 1259-1278, 2023.
RA Prabowo, “The role of self-efficacy and entrepreneurial knowledge on entrepreneurial
interest with motivation as an intervening variable,” . Ekon. dan Perbank. , vol. 9, no. 1, pp.
113-121, 2024.

K. Usaha, R. terhadap, K. Usaha, U. Kain, T. Troso, and DI Jepara, “The influence of e-
commerce, accounting records, and people's business credit on the sustainability of Troso
woven cloth MSME businesses in Jepara,” |. Learning and Self-Development , vol. 4, no. 2,
pp. 349-358, 1945.

NL Hidayah and H. Fitriyah, “The Influence of E-Commerce, Business Capital, Income
Expectations, and Use of Accounting Information Systems on Entrepreneurial Decision
Making with Self-Efficacy as a Moderating Variable,” Equilib. |. Econ. , vol. 19, no. 2, p. 153,
2023, doi: 10.30742/ equilibrium.v19i2.2840.

T. Prasetio and R. Hariyani, “The Influence of Motivation in the Use of Social Media and
Entrepreneurial Knowledge on Entrepreneurial Interest in Students,” J. IKRA-ITH Ekon. ,
vol. 3, no. 3, pp. 94-101, 2020.

RP Yuniarin, N. Sumaryani, and RI Sulistyorini, “The Influence of Motivation in the Use
of Social Media and Entrepreneurial Knowledge on Entrepreneurial Interest in Students,”
Semin. Nas. Call Pap. Hubisintek , pp. 1012-1023, 2021.

R. Rismayanti, M. Aththar, Q. Khairullah, E. Adzim, and A. Fatihah, “The Influence of
Intrinsic Motivation and Extrinsic Motivation on the Learning Process of Students at the
Indonesian University of Education,” J. Education, Science and Technology. , vol. 2, no. 2, pp.
251-261, 2023.

SHD Zet Ena, “THE ROLE OF INTRINSIC MOTIVATION AND EXTRINSIC
MOTIVATION ON THE INTEREST OF BHABINKAMTIBMAS PERSONNEL OF
KUPANG CITY POLICE,” |. among makarti , vol. 13, no. 2, pp. 68-77, 2020.

M. Faiz, L. Al, MC Mawardi, and A. Anwar, “THE EFFECT OF E-COMMERCE AND THE
USE OF ACCOUNTING INFORMATION SYSTEMS ON DECISION MAKING IN
ENTREPRENEURSHIP (Case Study of Accounting Students of the Class of 2017 at
UNISMA, UM and UMM),” E-JRA , vol. 11, no. 03, pp. 1-9, 2022.

SG Sapulette, FM Anakotta, and MV Rooy, “THE INFLUENCE OF ACCOUNTING
STUDENTS" PERCEPTIONS OF ACCOUNTING INFORMATION SYSTEMS AND E-
COMMERCE IN,” J. revenue , vol. 4, no. 1, pp. 363-373, 2023.

E. Risqita, L. Sari, and D. Pravitasari, “The Influence of E-Commerce Perception, Business
Capital, and Use of Accounting Information Systems on Entrepreneurial Decisions during
the Covid-19 Pandemic,” Ris. J. Account. , vol. 6, no. 3, pp. 2953-2964, 2022.

Journal of Artificial Intelligence and Digital Economy 170


https://journal.antispublisher.id/index.php/JAIDE/$$$call$$$/grid/issues/back-issue-grid/edit-issue?issueId=91

The Influence of E-Commerce, Accounting Information Systems, and Capital Availability on Entrepreneurial Decision Making with
Self Efficacy as a Moderating Variable

[20]

[21]

[22]

[23]

[24]

[25]

[26]

[27]

[28]

[29]

[30]
[31]

[32]

[33]

[34]

J. Riset, M. Prodi, M. Fakultas, and B. Unisma, “The Influence of Capital Availability,
Educational Background and Environment on the Entrepreneurial Decisions of MSMEs in
Malang City,” e-Jurnal Ris. Manaj. , vol. 13, no. 01, pp. 4155-4165, 2022.

F.A. Wildani, “Entrepreneurial Decision Making with the Influence of E-commerce
Factors, Accounting Information Systems, and Self-Efficacy,” |. Accountant. UMMI , vol. 3,
no. September, 2022, [Online]. Available:
https:/ /jurnal.ummi.ac.id/index.php/jammi/ article/ view /1780 %0Ahttps:/ /jurnal.um
mi.ac.id/index.php/jammi/article/download/1780/953

MI Lombo, “The role of self-efficacy, business capital and family environment on students'
interest in entrepreneurship with accounting knowledge as a moderating variable,” J.
Accountancy Literacy , vol. 3, no. 3, pp. 116-124, 2023, doi: 10.55587 /jla.v3i3.109.

S. Asyraini, “The Influence of E-Commerce and Entrepreneurial Knowledge on the
Entrepreneurial Interest of the Community in the Tanjung Mulia Xx Environment,” |.
Ganesha Medan Polytechnic Institution , vol. 7, no. 2, pp. 121-128, 2024.

PBDI E-commerce and OA Suryawirawan, “ON STUDENTS' INTENTION TO ADOPT E-
COMMERCE IN THE FUTURE: THE TAM AND SELF-EFFICACY APPROACH E-
Commerce Shopping Experience Towards College Student's Intention to Adopt E-
Commerce in The Future: Tam And Self-Efficacy Approach,” |. Manag. Bus. , vol. 3, no. 3,
pp. 129-142, 2020.

JS Management, “JSMA (Journal of Management Science & Accounting) Volume 14 No. 1
/ May / 2022, |. Science Manaj. Accountant. , vol. 14, no. 1, pp. 30-43, 2022.

P. Studi, S. Akuntansi, S. Tinggi, and I. Ekonomi, “THE EFFECT OF BUSINESS CAPITAL,
LENGTH OF BUSINESS AND BUSINESS LOCATION ON INCOME OF MICRO, SMALL
AND MEDIUM ENTERPRISES Noor Salim 1, Sari Rahmadhani 2*,” among makarti , vol.
17, no. 1, pp. 111-122, 2024.

D. Utami and U. Tanjungpura, “THE EFFECT OF BUSINESS CAPITAL, LENGTH OF
BUSINESS AND WORKING HOURS ON TRADERS' INCOME IN PURING MARKET,
PONTIANAK DISTRICT,” pp. 1-23.

N. Juli, V. Independen, D. Variable, and V. Febryaningrum, “Using Structural Equation
Modeling (SEM) Analysis with PLS to Test the Effect of Intervening Variables on
Relationships,” . Econ. Manaj. and Business , vol. 1, no. 6, pp. 1-9, 2024.

DS Budiarto, AP Meylina, and RE Diansari, “The Importance of E-Commerce and
Information Systems in Decision Making for Entrepreneurship Introduction,” ]. Econ.
Manaj. and Account. , vol. 26, no. 1, pp. 110-122, 2023.

I. Sutisna, “Research statistics,” p. 15, 2020.

M. Waruwu, “Educational Research Approaches: Qualitative Research Methods,
Quantitative Research Methods and Mixed Methods,” |. Educator. Tambusai , vol. 7, no. 1,
pp- 2896-2910, 2023.

EW Wibowo, “ANALYSIS OF DIGITAL ECONOMY AND OPENNESS,” |. Lentera Bisnis,
vol. 7, no. 2, p. 15, 2018.

J. Peneltian, FY Mempengaruhi, and K. Sistem, “Factors that influence the performance of
accounting information systems in regional work units in Morotai Island Regency,”
MITITA, |. Peneltian. , vol. 1, no. 1, pp. 62-72, 2023.

A. Puspitaningtyas et al. , “The Influence of Shopee E-commerce and TikTok Social Media,”
J. Potential , vol. 3, no. 2, pp. 148-161, 2024.

Journal of Artificial Intelligence and Digital Economy 171


https://journal.antispublisher.id/index.php/JAIDE/$$$call$$$/grid/issues/back-issue-grid/edit-issue?issueId=91

The Influence of E-Commerce, Accounting Information Systems, and Capital Availability on Entrepreneurial Decision Making with
Self Efficacy as a Moderating Variable

[35]

[36]

[37]

[38]

[39]

[40]

[41]

[42]

[43]

[44]

[45]

[46]

[47]

[48]

[49]

[50]

[51]

K. Umkm et al. , “Journal of Nitro Management Science,” J. science Manaj. nitro , vol. 1, no.
2010, pp. 174-181, 2022.

R. Julianti and A. Lismula, “ Analysis of the Influence of E-Commerce on the Development
of Micro, Small and Medium Enterprises (MSMEs) in West Nusa Tenggara Province,” J.
Financ. bussnines Digit. , vol. 1, no. 2, pp. 107-118, 2022.

ID Agustin, F. Izza, and N. Abidin, “[The Influence of Financial Literacy, Financial
Behavior, Digital Payment and Paylater on Behavior,” pp. 1-8.

G. Hidup, T. Sikap, M. Mahasiswa, and UM Sidoarjo, “The Influence of Social
Environment, Pocket Money, Self-Control and Lifestyle on Saving Behavior of
Muhammadiyah University Sidoarjo Students,” J. Econ. Ussines Account. , vol. 7, no. 4, pp.
7186-7203, 2024.

D. Firmansyah, “General Sampling Techniques in Research Methodology: Literature
Review,” J. Ilm. Pendidik. Holistic , vol. 1, no. 2, pp. 85-114, 2022.

R. Agustianti et al. , Quantitative & qualitative research methods , no. Mi. 2022.

Asiva Noor Rachmayani, “Slovin's Formula: A Panacea for Sample Size Problems?,” ].
Psychol. Sanata Dharma University , vol. 4, p. 20, 2015.

FP Wardana and W. Mukharomah, “The Influence of Digital Marketing and E-Commerce
on Marketing Performance and Business Sustainability in Solo City's Typical Souvenir
Business,” J. Inform. Ekon. Bisnis , vol. 5, pp. 371-379, 2023, doi: 10.37034/ infeb.v5i2.558.

F. Saragih and RD Harahap, “Development of MSMEs in Indonesia: The Role of
Understanding Accounting, Information Technology and Accounting Information
Systems,” OwnerRiset ]. Accountant. , vol. 7, no. 3, pp. 2518-2527, 2023.

SE Handoyo, “THE INFLUENCE OF DIGITAL LITERACY, SOCIAL MEDIA, AND E-
COMMERCE ON STUDENTS" ENTREPRENEURIAL DECISIONS,” ]. Managerial and
Entrepreneurship , vol. 04, no. 01, pp. 99-106, 2022.

S. Siswa, F. Azkiah, and R. Sundayana, “Mathematical Representation Ability of Junior
High School Students Based on Student Self-Efficacy,” J. Educ. Mat. , vol. 2, pp. 221-232,
2022.

O. Saputri and F. Yulianty, “Analysis of Service Quality and Employee Performance on
Partner Satisfaction of the LPDB-KUMKM Revolving Fund Management Institution, West
Java Task Force,” J. Glob. Ilm. , vol. 2, no. 1, pp. 845-851, 2024.

V. Riansa, “The Influence of Promotion Mix and Product Quality on Motorcycle
Purchasing Decisions at PT. Nusantara Surya Sakti Unaaha,” J. Top. Manaj. , vol. 1, no. 3,
pp. 405-420, 2024.

TC Sondra and OH Widjaja, “The Influence of Market Orientation, Entrepreneurial
Orientation and Innovation on the Performance of SMEs in the Garment Sector in West
Jakarta,” ]. Managerial and Entrepreneurship , vol. 3, no. 2, p. 500, 2021, doi:
10.24912/jmk.v3i2.11897.

J. Jufrizen and KN Rahmadhani, “The Influence of Organizational Culture on Employee
Performance with Work Environment as a Moderating Variable,” JMD J. Ris. Manaj. Bisnis
Dewantara , vol. 3, no. 1, pp. 66-79, 2020, doi: 10.26533 /jmd.v3i1.561.

E. Jumady, “The Moderating Role of Work Discipline on the Influence of Leadership on
the Work Productivity of Islamic Banking Employees in Makassar,” Islam. Bank. |. Thinkers.
and Developers. Islamic Banking , vol. 5, no. 2, pp. 1-20, 2020, doi: 10.36908/isbank.v5i2.110.
Gelvi and A. Putri, “The Influence of Innovation Manager Performance and

Journal of Artificial Intelligence and Digital Economy 172


https://journal.antispublisher.id/index.php/JAIDE/$$$call$$$/grid/issues/back-issue-grid/edit-issue?issueId=91

The Influence of E-Commerce, Accounting Information Systems, and Capital Availability on Entrepreneurial Decision Making with
Self Efficacy as a Moderating Variable

[52]

[53]

[54]

[55]

[56]

[57]

[58]

[59]

Organizational Culture on Regional Innovation with Transformational Leadership as a
Moderating Variable in the Payakumbuh City Regional Government,” Innov. J. Soc. Sci.
Res. Vol. , vol. 4, no. 4, pp. 13767-13783, 2024, [Online]. Available: https://j-
innovative.org/index.php/Innovative%0APengaruh

A. Hama, “Analysis of Tax Awareness and the Effectiveness of E-Filing on Taxpayer
Compliance with Digital Literacy as a Moderating Variable,” COMSERVA Indones. ].
Community  Serv. Dev. , wvol. 2, mno. 09, pp. 1783-1794, 2023, doi:
10.59141/ comserva.v2i09.556.

H. Arif and K. Aji, “ANALYSIS OF THE EFFECT OF WORK FROM HOME ON
EMPLOYEE PERFORMANCE WITH WORK ENVIRONMENT AS A MODERATING
VARIABLE,” DIPONEGORO ]. Manag. Vol. , vol. 11, pp. 1-15, 2022.

E. Wahyuningsih and A. Yusnelly, “The effect of profitability and sharia supervisory board
on zakat expenditure with company size as a moderating variable,” J. Tabarru' Islam. Bank.
Financ. , vol. 4, 2021.

H. Ernandi, FN Izzah, and SR Ummah, “Religiosity and Materialism on Tax Evasion with
Love of Money as a Moderating Variable,” Own. Ris. ]. Account. , vol. 7, pp. 2612-2624,
2023.

I. Kamil and T. Miranda, “Literature Review: The Impact of E-Commerce on MSMEs in the
New Normal Era,” . Econ. Digit. Business) , vol. 1, no. 1, pp. 35-43, 2024.

PE Dan, P. Sistem, and I. Adhani, “THE EFFECT OF E-COMMERCE AND THE USE OF
ACCOUNTING INFORMATION SYSTEMS IN DECISION MAKING TO BECOME AN
ENTREPRENEUR AT ITC CIPULIR DURING THE COVID19 PANDEMIC,” Account. Res.
Bussines |., vol. 1, no. 1, pp. 20-31, 2023.

HS Michael Jonathan Sihombing, “THE INFLUENCE OF E-COMMERCE AND THE USE
OF ACCOUNTING INFORMATION SYSTEMS ON ENTREPRENEURIAL DECISION
MAKING,” vol. 1, no. April, pp. 309-321, 2021.

VAS Styanty, “THE INFLUENCE OF ENTREPRENEURIAL KNOWLEDGE, SELF
EFFICACY AND FAMILY ENVIRONMENT ON ENTREPRENEURIAL DECISION
MAKING OF YOUNG ENTREPRENEURS IN THE BRAWIJAYA KODAM MARKET,
SURABAYA,” GEMAH RIPAH ]. Bisnis , vol. 05, no. 02, pp. 371-385, 2025.

IZ Giarni Prisma Dewi, “THE EFFECT OF ENTREPRENEURIAL KNOWLEDGE,
ACCOUNTING INFORMATION SYSTEMS, AND E-COMMERCE ON STUDENTS'
INTEREST IN ENTREPRENEURSHIP WITH SELF-EFFICACY AS A MODERATING
VARIABLE (On Accounting Students at Private Universities in Gamping Subdistrict,
Yogyakarta),” |. Accountant. Transparency and Accountability , vol. 13,

Khoirunisa Hardhianti
Muhammadiyah University of Sidoarjo, Indonesia

* Hadiah Fitriyah (Corresponding Author)
Muhammadiyah University of Sidoarjo, Indonesia

Email: hadiah@Umsida.ac.id

Journal of Artificial Intelligence and Digital Economy 173


https://journal.antispublisher.id/index.php/JAIDE/$$$call$$$/grid/issues/back-issue-grid/edit-issue?issueId=91
mailto:hadiah@Umsida.ac.id

